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For erampe the cane pat tern
of her grardmotheas cha rs ln _
spi red the Ju ep Heart  co lecton.
'ov€ra l l  reve been able to
create a company where - aI
the deslens afe frn, very
noL! and yel c asslc and i
timeless." says Sarah
Jare. Fashior plays a
ar€e part n the desi€n

Saint by Sarah Jane A Creative Famity Business
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The name Saint gives a f'eeling
of having strength of character',
b e i n g  g r o u  n d e d .  a r r d  b l i n g i n g

happiness to others. As a company
wc agree to naintain that in-rages

thror"rgh the joy of givilg.
-S'r f i rh Jx { ,  Ll .Lu ( tuf  S:r int  l , rS,rrrh Janr:

\ \hcf  Sarah Jane Bou que ia ks . rbor t  her  fanr  l_ \  sh l ]

! !es r . rords i l ie  suppof t  afc i  . rc t r l i \ ' i t \ '  ard ucky ih is

lnrp , .ss ve je$a _v d€s gnef  n l i r  b ! le5 hef  JLrcaess lo  he

ool !  a fd t l re  s i  e fg lh o l  her  fanr i i !

'Qur mothet LLrcy Les. used to deslCf jewelry when we were Ittle, says
Sarah Jane She sold lrer jewelry at Saks and Barlers lhats wher€
my creativlty came irom. We a ways connected through doirC artistic
th nes.  Her nother  s t i lserves as a creat ive consul tant  for  Salnt  by

When Sarah Jane and her sister, Ash ey, were young, they woL d take
turns p ly in€ the r  ta  ents nt l refaml lyhome lawayswaf tedtobea
fash on desl€net sats Saralr Jare. 'l ooked throueh all the ma€azines
and oled puttir€ th ngstogether' she had fotebookswith her falorite
looks cut from those magazifes.

'Sarah Jane was Creat with accessories, Ashley says. Sh€ d put outfits
togetherfor my rnorn and rire.'

When it rlas Ashley's tunr to create slre gravitated towards lnterior
decorat ng. Shed rnove th ngs around in the room to br nC about a
rlho e new fee or etred sars Sarah Jane

After college, Sarah lane moved to New York and rent to work as af
assistant desgrer of hardba€s for 8ary Kieselsteln.Cord. She worked
for hjm for iour years. travellng to Par s Florence and lMilan. tt was a
€reat opportunity,' Sarah iare says. But she dreamed oihaving her own
brand aid design ' didrrtwaft to live ln New York foreverr lwanted to
be coser to home lwlchital slre says. lt was her father who suggested
she desigf jewelry l really l ked the idea," she says. l started research
lng and th lnk lng about  what  I  wanted to do,  what  wou d be f !n ,  ard

r  1997 she star ted SaintbySarahJane ' l rea lyenjoy thedesien par t
i tsso much iun for  me la lso €et  a charge outo i the response lCet f rom
customers. lgeta oto l  nspi rat ion f rom them Sarah Jare neverkfows
what w ll nsp re a rew idea, whether it's a ladybug or the texture and
color ofa piece offab.ic or store. Tlrrough rature walks ir the Sonoran
desert she oftef nnds her mlse but memo4' and erpertence aways
come into p lay in  an ar t is ts  ream.
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After attending Arlzona State Unlversity. Ash ey
pursued a career in real estate, ther five years
ago the famiy asked fbr her help. 'lt was an
awesome opporturity that made sense so l
rvent to work for Saift,'Ashley says. I admlre
my slster for her work afd I love being a part oi

Ashley hand es the public relatiofs slde of the
business.  " !m a natura promoterand l loveto
promote the brafd,'Ash ey says. l!e traveled
to our stores to hold events, do trunk shows,
and corporate meet ngs w th Neiman.Marcus.
And I work one on one with the Plaid clraiie,
the exclusive retaier tur Saint by Sarah Jane
n Wkhlta. They co sponsor events with us to
promote ard Crow the jewelry llne."

Lance Biel, Ashley's husband, olersees the
financial slde of the business. and their father
handles operatjors. "lts nice to have the trust
and support of farir ly in the €ood and tough
times " says Sarah Jane. 'l fee really lucky that
my sister and I can do this together. She does
a dynamk job and ls very passiofate about the
buslness. Ashley really has a gift for sales."

Wth a toddler ard a new baby at hoire. Sarah
Jane finds that creauvity is a €reat outlet. But
the most rewarding part about what I do is
when a customer comes if wearinC somethirg
bysaintthatthey ove and they tell me why they
love it. Sarah Jane says. she adm ts that she,
too, has a co lectior ofSaintpleces that she has
purchased over the years.

'The mostlmportantthing I everlearnedwasthat
ifyou wart somethin€ outoilife, you have to earn
It," Ash ey says. Receftly, Saint by Sarah Jane
did just that by wirning the prestigious "Rislng

Star'award liom one ofthe largestjewelry trade
shows n the world, JCK Las Vegas. Th s award s
cven to the company that has something fresh,
arustic, and lnfovatlve to otrer

To see examples of this erclusve hand.craited
jewelry, visit the Paid Clratre or the corporale
web site at wwqsaintbysa rahja ne. com. O
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